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WHAT DOES THAT
IMPLY FOR THE

GERMAN
INTERNET




G ERMAN INTERNET INDE X

Digital Core Business | B2C | valued > €1 Billion
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Source: Biesalsky & Company - The brands of Germany’s hidden champions

Big Dutchman



THE NEW UNICORNS

TeamViewerA

Delivery Hero

Source: Grinderszene, digitalkompakt, Handelsblatt



POTENTIAL UNICORNS

FLYERHALAHRM®

Source: Grinderszene, digitalkompakt, Handelsblatt
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WIMDU vs (Q) airbnb
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LET’S
DECONSTRUCT
WHAT SUCCESSFUL
PRODUCTS AND
BRANDS DO RIGHT.




LET’S
DECONSTRUCT
WHAT SUCCESSFUL
PRODUCTS AND
BRANDS DO
RIGHT.




Goods or Services Marketing & Sales Payment & Fulfillment



Goods or Services Payment & Fulfillment
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IN GERMANY, ABOUT 2,000
COMPANIES ALREADY HAVE
A

GREAT PRODUCT/

MARKET FIT.
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